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Expminations Scheme and inskuctions, for M. phil. course work

rnstructions for exu-inutioos and students.for examinatioo, l

Note: Questfon pap.9r wi, be divided into three sections.

::tT:o,lf.*".ku 
wirl be consist of eight questionshaving rwo marks each.

:.1*,orr*:.*ll 
be required to atrempr alt the parts. Answ., lr;,|[#;

not exceerl holf ^o^^ , . : ''

be consisting of eight questions.

::**.0^t: 
aftempt anv five questions each question carry ,-n;;;s. Answerto any of the questions shourd not exceed four pages. 

- -'v"vr

section-c 1z+ naa*.; will be consisting of four questions.
required to attempt any two questions, each question c

ilI

Candidates will be

Answers to any questions shouls not exceed six page;.
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f.irne: '[hree Ilriurs

'll 
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I'ot:rl j\{arks: I00
External i\{ark,s:: g0

' Internnl ]llar:lis: 20
coursc t)t1ic'cti1's; ['ht: ritr.iec"tir,t: ot' rh is-
pr,oblerns a nil,tech lt ir.1 u*ls.

t'('rurse. is too 1-u'oloUIcl ulrclerstaltcling of- [rasics gl. j.esc;rr.clr or ierrtatio.r,

i:

Coul'se CorrtenLs:

I:::]:,,,Meanirrg,.nu1ur:arrd scope of research, characrerisric5 311d ,,.o,.^^..:..:.^-
research pryrcess, Ethics in Brrsines. R"rur."h. prercqulsltes ol'good re,search, Steps in

ffiTH[liT;X"3ffi,:i,l;ffi1;]J;',i::],::il:;ili*search prob,cn,, crireria /characteristics ora

X"L:lTffi,I$ea.itr 
Propri"t' i'.,"*i,iffi;;, ;il:::], rndividuar Rcseirrcrr r,ropo.s,rr arr<r rnsrirurionar

Types of Research n"-ierl n

_*_l,.l,;1:'.,:::,3::1t1,-,: 
il;;b;:"*o,,,, studies. Sun ey and Experiments. rsanrpling: sanrple arrd censys, study, Metloo' ii *,,riir;, ;#;':,x:iT::oo ,n;,r,", sampring andNon"sarnpling Etrors' f)etennirrirtion'of sample Sizg scafinfana M*urur",n*nt.IbchniquesTools and Teqhpiqrres of Data collectign: checklist, obr*.u"t;o,r, opinionnairc, rnterview, sosiometric

i:*;i,i,:?::ri}:'ffi?;:;*f,ltl1,:nr*li:lr*1,::sti.i"",,;,ri:T;, rechniques;

},..ffi,lfiilil'l1'l#lffiTifl;l'.'*;;orthe ^esearc,, 
o;;il'il,'i'Xi*,i,in* the Reporr. Rercrrences

Suggestett Rearlings
l. Srunders (2005). Rcsearch Merhodsfor Business Studenr.s.Nerv Dclhi: pearson India.2' co.per turd Schindrer.(200.0 airriiltt nrtlarch Metrhod.r. Neu, Derhi: TMG.3' Gaur and Gatrr (2007). stotiirical tutriiirit'n, p*r,triri irrrlor. 

^"* 
Dcrhi: Sage pubrication.4 

i:,Tli:"J,#]'' 
(rrarke (2007) Busi,,ii,s- nntt Manascm;;;"i;;;,,"n u*i,,i,ii;- *:,, Delhi: Sagc5' snrith' Malcorn 12007)' Ri.iettrr,]t llletlntlts itt Acco.u,tirtg. Nerv t)elhi: Sage prrlilicariorr.6' Sn:itlr and Albunr (2007)' Funtlantantalr.f Mark3tingni"r,.*. N-w Derhi: S.gc []ublicati.n.i ' Snritlr' 'l"horpe atrd lowe ( 2007). lulant)[e.tntent Rese'arclt N"* txri* Sage publicati.n..8. ('resrtrll. J. W. (t007). Rercurclt n*i,;i N"* Delhi; Sage pulrlic:arron. rb

N,tcl (lrrcstio' ,,[)er rvi'be crividecr i'ro threc.sections, Scctior,,] (11 rnarks)^wi, c.nsisr of eigrrt questionshavinq trv. rttarks each' c-arrdidates will be'r'Jquirea,, 
",r",,rpi'rll 

-,ir"runr. 
Answcr ro an, pafi shoutd note\ceed hatl'pagc' Sccti,n I)'(40-nrarksl *iil'.*,riot 

"r-i!r',,ll,-r,io',r. conaiar,"- -;i,r'rrr';qrrired ro anenrpt.ny fit'c ilttestiotr's' each qtrc-stio, cn ..'ing *igt,i ,r*rks. e,ir,t",i*,nl,i,'.r,n. quesriirns shotrlci not exceccl ri.rurpagcs' sectiott c (2'l nr,rks) rvill coniisr;t rirur lu.ri:i,rrr'i'"";iii,,rrcs rviil lrc rcqrrir]cri ro arlcr]rpr r\votltlcsti("'t:s' r:;lch (ltlcstior) t1,rirrq Irrclr"c rnarks. Ansrr,r. u,,,,,.,. ,r,,";.;; sh.urcl r.]ot cxcec(r six ;ragr:s.C@"&- rffiilil,r 
^ \k$;;,tq
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'l'ipri,; il,IPCO I 02: ,ICC'OTJN''ING AND F'IN,TNCT'

^t^tll|.:itu.i-ttive: 
lhe olriccrivc or'rlis corrse i I , l"t."nir ,rrr.rl..,l ,

lcuounting lntt linarrce *,r""rri* 
" 'ltt^ uo(llse ls lo prolbund rrlldcrsliu; i-

Corrrse."ir.r,i.., 
,..,.,uc concepts: .._.rdin,rr ol basics of conlcn;:orury

.;t;11unline: Ceincepruai llarncu,ork of linancir 
-"J

Accounting l)r'irtcillles rc,r 
"ir., 

'r-.,^ 
'1t ttnarclal accounring fllrtl rcrrn;.r

,,*,,}itit' flli,,lffi ffi l:ii"l'ffi : ffi llFi:;,r,::?rn, .Itlfulc- ctrncncl, tirrurc..r(isk Min,i.,^,._...-. tlodir-r'Iirtu'c. irr.li'i<h,,,, ,.,,,,,,.. . .::::lt" 
crrcrc)i rirrurc..lrisk Man,igc,r,;;;;J#'ll':tr-r' Iirirr'c. irrtti'i<tui

<4rtrorr pa1,.lG. opli.n tr*"a i".*.,i,_.:::'l:.,.',,,9 
rrl,re.\ arr<l ftr^r.:urls. t,i,r,r,,.':.-lllttrc. 

.\r.ck irrrle.x
,,,,,"rr.rr,, ,r,*r,..--,. 

o*un,ru"..t,rr"u, r,.or";lttt"'l'i;;;;'ilH;ltlil,lil irll:[, :il:]:l .
_ -:."_-. rr r r"y.)l r I tqlll StfAlCgiC.S.

,T: 
sj8nrent.s ot: financial nrarkers;

:ts: (';rll iut

il;)IiliT;ill H ;;ti :: l|i;i:i,1; 
il,il-Til:lff 

"l; 

[# ::?,]iT: : ::ri, 
a, r4a rkc, [ .r e gn

ffx,I;fll';;;n;:;...",::rciar 
Papc"r' ccnincare,' 

"'"i'*''ffi:i:If:;';l,ix.Til;6
ly::1:iil;iil:::1lIJfffilff:I^,:::1.,,,)r,.,,,csis 1i,i i {'r

Suggcsic<r rerdi,;s: 
"" 

-.dcnces ,,t,rn,rr.*rl,:;':il,i:;.,::llirl;* ,,,,u,.,. nru,,,
l. .\nrfarxlndanr &

I)ejhi: prenricc 
l"lall

Nolcr r.)rrr:stiirn 
J:a;rcr 1r,i1

;6 ru*iii*:,',r'ffi fi]rlTi il *,f .i.],,l.'; ,n _ieo 
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ffiiltt-r' ,tvc;lut,sliorrs. 
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H,q,L.sl r.)i: i. t.ri' tlucsl i.rr car, f 
.irig ,,r" f _., ,r,rllf il, ,r,ili

l @"al 
,.,1.,(1,(l ;l(ll (.\u(:c(, siN l)ilges'

ff. r)..Lrlg . )t
t, ,. *^.! r_,( "?:9i,:r.-*''
- , ,,:,|

,/,
t{I .1,,. 

.,i

rir



MPCO I03: COiYTEMPORARY MARKETING

Tinre: I'hree IIorrr.s

Y- 'En'iro,nrent: Ecc,.nric, Dernographic, social.

Tot:rl J\.Inl.l<.s: I 00
lix ter.n:r I l.Iarks: Il0
Interrr:r I I\{;rrk.s: 2'0

:ilfi::#|.|" 
l'he cQlrrse aims- to develop urtderstanding of rhc nrarkering fu,crions d11cl srrategies.

Mltrketing: Origilt altd Develolrnrent; Nature of' rnarketi,p-ft. -^--! : .5"'

B,elravioui; swo]'Ariirlysis; IVlarkering Mix: 4 p,sing Mix:
Stnrcture.

n|-oauct Man:rgellltritt: Procluct - fuleaning arrcl Classilic,ti-.'
rcatrons, Neu. pr.ocluct L)eve loprnc

if,l:"',:::IlY:::, Il"S,srrip.Mar 
keiiiy ,,,a 

"ori 
il;;il;;:;;[' ,I;'JJ]:i,,i::-:31:-i,g 

,locrrrct

[ffill;'"ilXllt:l#:l,lT]ll;;: I::i*l*::li;ijuTil'.Til':i:'il1.IiJixT,r.,s?n,mcs,;[::ii].:i;;j::]'il#,':l:f:::::l;-;::*yl::4:;ffillili,.fi,,iiTllf,fi:li'ifl'illl:l
3,,,::*'i"i:ll"-:1 *ll:i.:lil,.:,serrirrgr..r,,,iq,-"?u;;;;;il:iffi?ffilll,':;,*l:3Htf.::l:: 1, 

Mapkeri,g: d; dil;;;';;;, ff;ff,ffi:T-',il:fffl

Cultural,
and -) C's,

Developnrent i, rnarketi,g tlreories. Mar.heti,g-lec'nical, 
Irolitical o,,i lr.*r;;;';;;_

Marketi,g Straregies in criffbre,-,i,1,p., nr it*u.*

Endorsentent:
rronr ruarr(ettng;,lntenrational Marketing; Grorving dependence
tvith Meclia Managetnent. Ethics i,, rvru,--L-*'tir'u n-,r,r At]vertising.

on Cclebrirylssues related

Suggestetl Roadings
l. Kotlor, Keller. Koshy

Education.
Jha, Aiurke ting l,Ianagenrent; A ,Soulh,4sian Perspectivg. 

.New Delhi: pears*n

UK: Ihrtledge.

Publishing House.
Lrd.

&

Stone' Marilyn A & John Desntond (2007). Fundanrentals of Marketing.
Kttmar and Minaksiri (200 7). Marke',ing iorri,ttent.New Delhi: vikas
Kuttz-, l'jrinciptes a.f ltlarketing, Nerv Delhi: Cengage Lea,rill;;; r\r:
Ziknrtrrrrl cl' Antic o., It,Iai'kerirtg New Delhi: Abe Books.

':

Note: Question paper rvill be divicled into three sections. sqction A (16 rnarks) rviil corsisr of eight questionslraving two marks each' Candidates *iit be required ,o orr",rp, 
"r;;; parts. Arrswer to any pam shourd norexceed half page'' section B (40 rnarks) will consist of eight q,,"stionr-ca,cridates will be required to affemptany five questions' each question carry;ng ,igrrt ,o*r. ffi; #;of the questions should nor exceed fourpages' Section.c (24 nt4rks) will consistlf four question.. cu,iiiures wirt be required to arrempt twoquestions' each question carrying twelve marks. Ansrver to any questions shoukl not exceed six pages.
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rr,r*r MPCO 104:.HUMAN RnsoURcE.MaNAGEjuENT , ,

I
a

oa,

'l'ime:'['hret'

;

lfgyrsc o,[lic(:ti\ r,l 
.to uive a the6r.el icaI exposutr to

indirstrial rclaiii.rns.' : :.:
,,

Corrrse c0ntents:

,l.otal 
I\Iarks: 100

E.xternal I\Inrks: g0
Intcnral i\{ark.sl 20

tlt:e strttlettts r'itlt regitr(l to htr,rilr) r'cst)r.r'cc ,r,ragcrrcrrt tr,cr','

rntroduction: httnratr tesource lnalagement (r,rnrra) - conceprs end ru'1tjorx,'HR Irran,iing job anarysis and

Xil:i,i*,:-Jj:il,,;:.;;;],"b 
;;"?n;;,i;;;; "*i#;*i.lliL ,,*,.,",rion System, conremporary

r{RM lirllctions: Recruitment' Selection. Induction ancl Placcnrerrt, Tiaiiriirgancr developirrenr l)istinctio^,
ll:,Ill.T':]:.dJJ:i:iffiJ;;d, 

1'raiuine,,",r,oa" ii,,,l,;,;;;;;;",u0,,". Errrproy,ee crisciprine. Susperrsiori,

contpcnsatiorr & Appraisal: cornpensation and rervards, Factors i.fluencirg corrp"nli,ior-inonetary' lrenefits, social security -- sinti,rg.on."o, 
"ro.rr,r;.;#;"r"e Anirreicar rrr^^r

Morreta ry & Norr
reurlr,qusr' rou oegree.apprqrsar, Graphic rating Scare, ranking rnetrrod, b-ehavior'oir"r"rr*Perl'oruiance. Rer.iew. - .,

Scale,

)

Suggestcd llc'arlings: _

l' Dcssrcr' Gary (200g). Hunttm Re;source rvlanagczical. Nerv Derrri: pFIr.'2' Mathis & Jaclison (200t7). Humon Resow,cc Manugemetrt ,nrrr.",ri"urhwestem, Book publishers.3' Snell & Boltlander (2 007)' Huian in'o** l)lutogenrunt. Thonrson Sourhwestern, Book pubrishers.4' Fiippo, Edwin B (r9g9). personner Mat*genrcnt.T'okyo: McGrarv Hir.
:, Partanal.aki B. (200S). Huntan Resou.ce ;i;r;;;,,;;-;ffi;;ffi.6' venkarararnan (2.004)_- personnet trranager,r,i& i;-;;;;;;;;. il* Derhi: Tata McGraw H,r.7 ' l\lemoria & Gankar (2004)t Personnel Mtttagement, ru*t ,r i:orus (Hinrala,r,a publicati.ns.8' lr4orrappa & Miza.(2001)' P.ersonnel lL{anagentettt.New Delhi: Taia Mcc.irr*. Hill.

Note: Qucstitur papcr will be divided into thrce sefiiorrs. s""uon A (16 nrarksl r*ill consist of.eight questionshaving iuo nrarks each' Candidates will be.cquired ro a*enrpr arrirre;;;;;-;,,fr"url'll,itr." 
shourd norexceed half pagc' section B (40 nrarks) willconsist of eight questionsicandidates rvin be required to Bttemptany fivr questiurrs, eaoh questiolt canyilrg eight rrrarks. O,rrrr*,]u, .,O ,rf tne questions shcluld not exceed f;ourpagcs' scction c "(24 rnarks) will consist ol' four questions. co,ri;ior.* wiil be rcquired ro attempr rwoquestions' ench qtrestion carryin-q twelve rnarks. .n,rr"*t" ,,ro'0,,*.,",* ,,rourcr not exceetr six pages.
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lvl Pclc -}aI : ADVANCIiD DA'rA .4.NAI_\,slls

'l'ot:rl l\{tr,ks: I00
lixter:nal l\,Iarks: g() .

Ilr(crrr lr I l\,Iark,s: 20

'

of' allplicatioll 111' stilt ist ical tools in

t'::'
a
oa,

Time: Three Ilours

,,
Course Objectivc: : I'lre
resea rcll .

Course Contents: i 
:

ob.iectirje of tltis coursc is to ntitkc an Lut(ler.starrclirrg

l
ati

Dcscriptive$talistics:Abriefovervierv.ofAvcrage,Dispersion,SkewnessarrdKurtosis.
correlation and Ilegression Anatysis: BivariatJ 

"ra 
*rlinor;;;;iir,,lro ii"rr".."r.Tesling of Ilypothesis and staiistical Inference; Sreps t, i"rii," a.#dure. Types-l Error. Type-ll Error,one-Tailecl rcst and 'lrvo-Tailed 'Iest an<.| Porver,of'Tesr. sanrprirg urrtuurion of'Mca, and proportion,

Center Linrit lheorerir. Statistical Estinration: Point Estinration and Inlerval Estinration.
Panlntctric rcsts: t-tcst for orrc a.d nvo sa'rprc ro.,;,-r,';;; ;,:';;';;ilJl;:il,. ,rea,s. rj rcisr rirr 

^v.variances, A"nalysis olVariance (ANCovA, MANCOVA, ANOVA *Jn oNouil '' 
rr'!u'r')l

Non-Parantctric Tests: chi-square test, witcoxon signel Ra;k i;;;;e;; Median tesr, Mann_whitney tr resr,

,_r.' Multivlriate Anatvsir,'ir".ia,;;i,;,;,u",?. nnoryrrr,;;;,;#Ariarysis; Murtidirrrensionar Scaring

;I.f;*lilrt'll'l'j;jH:"*' Equation Mocrerins il';il;;,;ffi ;;';;;;il;";;:l;-Microsoft

Suggcsted Readings:
l. Hooda, X p. tZOf O). Stati.stic.r for Rusiness and Ecortontil.s. Nerv Delhi: Macmillan India l-.rd.
^2. lugta, S. P. (2007). Statistical Melfrorls. New Delhi: Sulrap CtlunJu",,O Sonr. ,3- FleiniKohter (2005). ,sratLstics;for Business & Econouriis.*;'yil;;ii". 

"o,,,nr.t".
4' Hein, L'w:(?0-07) fuantitatitt'e Appra.ach to Many3r,iat bn";.r'#. N"ru Delhi: prentice Hall of Inclia,5. Lawrence B. M. (2009). Statistics /or business and Eciononics. New york: Harper Collins.6. Levin, R. and David f. I tllgJi. Syltilticsfor tt*rsei,,urr;.-N.ru'n"tni, prerf;;;;;ti.,'"
7' Malhotra' N'K' and Dash, s. (2011)' lfiuriuirtg Rciiarch- An-illpnua orientotion,l6,h ed.;. Nerv Dethi:Pearson llublicalion.'

Notc: Question paper will be clividcd into thrce sections. Scctiorr A (16 ma.ks1 rvill corrsist o{-eiglrt tluestionshaving t*'o ntarks each' candidates will be required to atternpt ott ir," p,tr. Ansrver to any part slrould notexceed half page' scction B (40 marks) rvillconsist of eight questions. candidates rvill be required to attemptany five questiorts, each questiori carrying eight rnarks. a,iso'", to arry of the questiorrs should n,t exceed fourpages' Sectirill c (24 nrarks) will consist of four questions. ca,raiant., rvill be retluired to attempt twoclttesti.ns' each questiott canying twelve marks. Answe. to any qucstiorrs shoulcl n'l exceed six pages.
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'Iirne;'l'hree IIour-s

Cou t'sc Ollieqt ivc: l-[c t:triec{ ir,e o1' t5 is coursc i.s to

Cou rse ( lon terr ts:

I\'IPCC -202: Ilcptlr:t \,li I.i ti rrg

,:
in.siglrtfil I rrnrlc.l-.s{iril.j i ;:ut iii. i)i:sics

T'otal jllarks: I00
External i\{arks: g0
Irrtern:rl N.lrrrks: 20

o{' r'eport r.l.r.itirrg arrcl its

sty'le.s,

Intr6duction uxl trver'iew of business repo.t writing, collecting irf<lr:mrtion- il))L,ssirll rerovlrrccr.'rhe rvriri,g process, Main sreps in rvritilgla rer".$,;i:;: p;"r,r,;*;"d org.,ri.r,rni 
" 

,.**.*n *,rrr.using er,phs arlcl statistics, Interpreting $aph:, T,ansfbirirrg ,rr"*.il,I'ili;-r","';,tlr*, 
Refer.encing

LT;:lffi 
trll reRresenting 

^urnbers, 

-w,l,ing 
,u"il a,'r:r,;"ffi nurr.:trers. sr-,,,rs, .r referencing anrr

Ptesentiltg Iiltdings' organizlation style, orclering arrd rcclassif;,irrg. Ircrs.'nl arrr inrpersonarParagraphinc.Repor.tss;reech.Reportinginfol.nration]

l::l-ctiltq eild i^ecolnrtlencling, Liriking flnclings, c()nc lusitrrs *nd
Writirrgs recollllllendations, Sunrnariziirg ard cxtracli,q iniiir) Il(.)i,r**,Classil.r'iIts infbrntariort; *sirnpIifi.,ing and ru,-iti,-,g a su,rrrr:;.

Suggested Readings:
l- cooper & Schindler (2007). tlu.s;iness Resea,ch A'reihtils.New Dellri; I ata Mccrarv Hill.l. Garrr & Cia,r:.(200j).. Srati.rticat Me,noa.ri in*,;;r:; ,;,;,,r;;;ri,c/,. ir-"r" Delhi: Sage publication.3 

,i1;l;:l],,,f 
clarke Qa}T. Business anct i+tantgc,,,",,,"i,rri,,,.th .4di,rhodt,,s..,..:-i.o, Derhi: Sage

.1. Sarrrrders (1005). Rc.scarr h ttietlu:td,sfrtr Businc.r.r Stuietrt.c.Ncs, Dellri: pearson I,tiilr5' Snrithy' Malcont (2007). Ri'vedrch Method.r in .4ct:tituttttitrg Neu, Delli: tr*"'i;,,,,,1,-.,i",,

Nolc: Questio, paper rvill be divided intothree secriors. section A (16 nrerks) will consist of eiglrtquestiorrshavi,g tr'vo ,tarks each. candidates will be required to att"*pt'allt;; il;, ;;;ii":,:'::,; par"t shoutd notexceedhal page.Sectio[B(40marks)rvillconsistofeigi.rtq,,.rrionr,Candidaresrvill 
heiequirecltohtrernptany ,,v'c cluesti.ns,-e.cri questiorr carryinlE eight nrarks. *.r"*r.o ur' of the quesriorrs sir.rul<r lror exceed fourpages' sectio'- c (24 marks) rvill corisist of fbur qrresrior:s. conAioo,.. ,,;; ; ;...,, ,,"u ,.., artenrpr rlyoquestii'its' eaq:h {trestion cart.r'rirrg twelve niarks. Ansr'er 1o:rri' qucstiorrs shorlJ ,(.r: c.,i..,,J,! .,r pages.
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